
 

Job title: Digital Marketing Apprentice 

Contract: 25 hours/week over four years (the duration of your degree) 

Salary: Full degree course fees paid and £415/month in the first year 

(increasing in the following year) 

Location: Earls Colne, Essex (currently remote due to COVID-19 but you will need 

to be able to access the office/meetings occasionally) 

Closing date: 5 December 2020 

 

Background and role description  
 
Healthwatch Essex is an award-winning charity that aims to change the future of health 
and social care through the voice and experiences of the people who use services 
across the county. Never before has this voice been so important, as health and social 
care services adapt rapidly to accommodate all of the changes that have been 
necessary during the pandemic.  
 
This is an exciting time to join us as an apprentice. Becoming an apprentice with 
Healthwatch Essex will allow you to earn as you learn. We can offer you a BSc (Hons) 
in Digital Marketing at Anglia Ruskin University, whilst you continue to work as part of 
a vibrant busy communications team at Healthwatch Essex.  
 
If you would like to build a career in digital media/social 
media/marketing/communications, this could be a great opportunity complete a 
degree-level qualification, whilst gaining significant experience in a workplace 
environment, working as part of a team and developing a portfolio of work to 
demonstrate your abilities to future employers.  
 
You will need to be able to give 25 hours of your time each week, and 20% of this will 
be dedicated to your studies. You will have 1:1 supervision from an experienced 
communications professional and regular interaction and collaboration with other 
teams specialising in engagement, research and information. You will be provided with 
a wide variety of opportunities to develop your CV, with regular team training sessions 
and courses made available to support your development. You will also network 
broadly across the sector, with NHS bodies, local authorities, universities and 
voluntary and community organisations to help shape and improve the quality of care. 
 
Key accountabilities 
 
The post holder will be required to: 
 



• Work with others to create engaging, innovative social media campaigns 

• Schedule social media content  

• Assist with creation of graphics and design work 

• Undertake social media and web research  

• Monitor and report social media trends and analytics  

• Monitor and report on the impact of research reports and engagement activity 

• Produce exciting, interesting video/media content  

• Assist with the production of blogs and website content   

• Attend meetings across the county where required (virtually during COVID-19)  

• Develop your own ideas and, where possible, create unique content for our 
channels 

• Attend team meetings, liaise and work with/support other members of the 
Healthwatch Essex team as required 

• Conduct other tasks and duties as considered reasonable by the 
Communications Manager and CEO 

 
Person specification  
 
We are looking for someone who is bright, enthusiastic, curious, honest and 
hardworking, with a genuine desire to learn and build a career in this field. You will be 
an effective communicator, with excellent written and verbal skills, and comfortable 
working within a small and ambitious team, as well as with volunteers. You will have 
a particular passion and skill for communicating via digital means. 
 
You will have a high regard for the sensitivities of working within health and social care 
and an innate interest in people and how best to connect with them. You will have an 
interest in illuminating the experiences of people accessing health and social care and 
a high regard for the values and principles of Healthwatch Essex. The nature of this 
role mean that a DBS check will be required.  
 
Knowledge, skills attributes and experience 
 
Essential 

• Good working knowledge of social media platforms (Facebook, Twitter, Instagram, 
YouTube) and content development 
• Good IT skills including Microsoft Office Applications / Adobe Software Applications 
(InDesign/Illustrator/Photoshop) 
• Ability to use common media equipment (smartphone, camera, lighting) 
• Good written and verbal communication skills 
• Ability to work independently and as part of a team 
• Interested in marketing and communications 
• Willing to work occasional evenings, weekends (when necessary) 
• Self-motivated, resourceful and creative 
 
Academic requirements 

• A minimum of 2 A Levels (or equivalent, such as a BTEC or successful 
completion of the Level 3 Digital Marketer Apprenticeship)  



• 3 GCSEs at grade C (4) or above, of which English and Maths are 
essential (NB Functional or Key Skills at Level 2 are also accepted as an 
alternative.)  

• Applicants who do not fully meet these academic requirements, but can 
evidence substantial relevant experience, may also be considered (assuming 
L2 Maths and English can be evidenced).  

 
 
Desirable 
• Previous work with social media (personal experience accepted) 
• Interest in health and social care 
• Experience working/volunteering within the community 
• Ability to represent Healthwatch Essex at meetings – including presentation skills  
 

 
About Healthwatch Essex 
 
Healthwatch Essex was created as a result of the Health and Social Care Act 2012, 
and the Government’s aim of ‘putting patients and the public first’ through 
strengthening their collective voice. The Act created a national network of local 
Healthwatch organisations, as well as a national umbrella organisation, Healthwatch 
England. The Act also gives local Healthwatch organisations certain powers in law to 
carry out their role, as well as certain obligations.  
 
Our small team has thirteen members of professional staff, as well as a thriving 
network of volunteers and a Board of Trustees. Our work is primarily grant funded by 
central government (including the Department of Health), via Essex County Council, 
although we also undertake commissioned work through our subsidiary organisation 
HWE Insights Ltd. 

 
For more information about Healthwatch Essex, visit www.healthwatchessex.org.uk, 
or contact Rachel Horton-Smyth, Communications Manager – rachel.horton-
smyth@healthwatchessex.org.uk   

 
Healthwatch Essex is committed to providing equal opportunities in the recruitment, 
training and development of employees.   
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